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ABSTRACT

This study aims to analyze the implementation of business ethics in traditional markets
and analyze the role of al-Hishah in the implementation of business ethics in the Wonokromo
traditional market in Surabaya. This type of research is field research. Data collection method
is observation, interview and study literatures. The research result concluded that traditional
market sellers' understanding in business ethics is very diverse. Although some sellers who do
not know theoretically about business ethics, but they implement the ethical business value
because of their obedience of religious values taught by their families. Meanwhile, some sellers
who know about business ethic, do not implement it in their daily trading practices.
Furthermore, the function of Al-Hishah in the Wonokromo market has been going well despite
some shortcomings that might able to managed by supervision in terms of price, size/scale and
quality of goods. The implication of this research is its contribution to the development of
science in general and Islamic Economics, Islamic socio-economic development and as input
for stakeholders who involved in implementing business ethics at traditional markets.
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INTRODUCTION

Islam teaches its a@ffrents to apply religious teachings in kaffah (perfect, totality, and
overall). As his wjrds in Q.S Al-Bagarah verse 208 which means: "O people of faith, enter
Islam in a kaffah, and do not follow the steps of Satan. Really, he is a real enemy to you” . This
verse explained that Islam has governed the way of thinking, behaving and acting of a Muslim,
including in carrying out economic, social, political or other activities in order to worship God
(Ancok and Suroso, 2001).The perfection of Islam in question is not only related to worship
(hablu minallah) but also related to muamalah (hablu minannas).

One of muamalah domains is trading or doing business. Zafar and Sulaiman (2019) explain
religion not only brings an ethical dimension and but also morality values in business. Islam
encourages every businessperson to uphold the values of morality which include honesty,
fairness and transparancy. These values are indispensable and become the responsibility of
every marfgg] participant as their reflection of a Muslim's faith on Allah. Almoharby (2011)
states that ethics in business can be achieved if someone has full faith in his God. Floren et al
(2019) state that the level of religiosity will influence businessmen behavior in doing business
operations which later impact on consumers and potential customers. As Aydin (2020) states
that Muslims carry out activities in accordance with their level of faith. Muslims are always
encouraged to become sellers, according to Shinkafi and Ali (2018) which states that Islam
prevents laziness and dependence, but encourages people to become entrepreneurs who need
government support in the financial, social and legal fields. In Islam, business activities are not
only beneficial to the world but also as a field of worship fo Muslims. so they become
successful entrepreneurs in the afterlife (Zulkifli, Ana, and Saripudin, 2015). Hoque (2014)




explains that business success also needs to be supported by a responsive and wise government
in dffermining policies relating to the business of its people.

The implementation of business ethics in the life of trading in the market must be personally
recognized by every market participant. It means every seller may trade with the aim of
profiting as much as possible, but Islam, is not just looking for maximum profit but also a
blessing. Abuznaid (2009) revealed that applying Islamic business ethics became the
foundation for business people to gain success. Meflinda and Indrayani (2018) state that the
spiritual values of a Muslim entrepreneur are not only improving performance and business,
but also require the government's role in implementing entrepreneurship development policies
such as training, capital subsidies and information disclosure.

Moreover, Islam forbid Muslim works at will to achieve their desires by justifying all
means such as fraud, cheating, fake oaths, usury, bribes and other vanity acts. This is in
accordance with Hassan (2016) which states that the Islamic economy aims to eliminate
inequality, injustice, exploitation @ oppression in society. Therefore, in Islam, there is
limitation or dividing line between what is permissible and w[gF is not permissible, which is
right and wrong or halal and haram. Nedelko (2017) states that the application of Islamic
BJsiness ethics in a company is proven able to improve the performance of employees and
achieve the company's vision. This proves that it is necessary to apply Islamic business ethics
in trading practice to improve the welfare of sellers (Anwar, 2020). In addition, according to
Abbas et al (2019), to achieve business success, Islamic business ethics is needed to fulfil
customer satisfaction and to achieve business targets.

Some empirical evidence shows there has been an ethical shift in doing business or trading
in traditional markets. For example, sellers who reduce the scales, selling chichen that is not
fresh, ham, borak (harmful chemical that mixed in food, such as meatball or frozen fish).
Meanwhile, in terms of financial access, there are still many sellers who borrow money from
loanshark. This @fjws a decrease in social responsibility, honesty and fair competition in
trading process. On the other hand, the government has the task of supervising business
practices in traditional markets. The government has a great responsibility in upholding
business ethics, so there are no parties harmed. In addition to overseeing business ethics
practices, the government also has the duty and authority in prosecuting violations of business
ethics committed by individuals or companies. The sanction for violation of business ethics is
expected to have a deterrent effect, so that the application of business ethics in traditional
markets can run well. In the perspective of Islamic Economics, supervision of business ethics
in traditional markets can be done by an institution called Hisbah. According to al-Mawardi in
Jaelani (2013: 53), Hishah institution has three main authorities, namely: the authority in
upholding ethics related to fraud and reduction of measurements or scales; the authority in the
enforcement of ethics associated with fraud in commodities and prices, such as reducing doses
and scales on the market, selling expired foodstuffs; the authority associated with delaying debt
payments when the borrower are unable to pay.

According to Dogarawa (2016), the role of Hisbah is significant to ensure the the
application of sharia teachings by the public in social and business interactions. Research on
Hisbah is rarely done. Most research focuses on the behavior of sellers and buyers. Therefore,
a research about Hishah as an institution is less explored, especially Hishah role in traditional
market of Surabaya that become the economic pillar of this city. This study will focuses in
Wonokromo Market where many many sellers of various types of goods are traded in fierce
competition. Wonokromo Market is one of the well-known traditional markets in Surabaya
besides Turi Market and Atom Market. Located at the entrance of Surabaya City, Wonokromo
market has strategic location since it has direct access from Malang, Sidoarjo and Mojokerto.
Wonokromo Market is located on the ground floor of Darmo Trade Center which reflected
harmonious integration of traditional and the modern market in this area.




This study aims to analyze the implementation of business ethics in traditional markets
and analyze the role of Hisbah in the implementation of business ethics in the Wonokromo
traditional market in Surabaya. The implication of this research is its contribution to the
development of Islamic Economics science, Islamic socio-economic development and as input
for stakeholders who involved in implementing business ethics at traditional markets.

Business Ethics a

Based on terminf@gy , ethics comes from the ancient Greek language, the singular word of
ethos means “the usual place of residence’; “pasture”, “cage”; “customs’, “‘character”;
“feelings”, “attitudes™, “ways of thinking”. Meanwhile, the plural world, ta §fa means
“custom”. This plural meaning becomes the background of the term "ethics" used by the great
Greek philosopher Aristotle (3848822 BC.) as the term for “moral philosophy™ (Bertens, 1993:
4). In the Indonesian Dictionary (Indonesian Ministry of Education and Culture, 1988), "ethics"
is explained by three meanings: 1) Knowledge about what is good and what is bad and about
moral rights and obligations (morals); 2) A collection of principles or values relating to morals;
3) The value of right and wrong adopted by a gup or society. Thus, from this meaning we
can draw the conclusion that "ethics" are moral values or norms which become a guideline for
a person or group of people in regulating their behavior.

In an Islamic perspective, “ethical behaviour” is not only an individual behavior that acts
correctly without a truth value. Hence, Islam emphasizes the use of the word moral rather than
ethics. In Islam, moral discourse as an integration of ageedah and sharia. Morals are part of
the commands and prohibitions of Allah SWT and should be implemented in individuals or the
community practice. According to Ahmad (2018), the application of Islamic values in all
activities is very necessary to get goodness between humans.

Thus, it can be understood that business ethics are the norms or ethical principles adopted
by the business, both as an institution or organization, as well as in its business interactions
with its "stakeholders". Ethics and ethical behavior become part of the company's culture and
"built-in" as a behavior (behavior) in employees to the CEO. Even for entrepreneurs whose
standards are not uniform or universal, there should be a minimum ethical standard. This
universalism raises various perspectives of an entrepreneur in animating, operating and suing
ethics to himself in every single activity. Wirawan's (2012) research results show that there are
deviations of sharia values committed by sellers when practicing trading in the Wonokromo
Market. For example, setting prices too high from the initial price, as well as fraud in setting
the measurements / scales that usually practiced by the fruit sellers. In contrast to Wirawan, the
results of Amalia's research (2014) showed that Creative Kampoeng, Madinah Bazaar and
EAnall Businesses in the UIN Jakarta Environment have implemented Islamic business ethics,
both by employers and their employees. In conducting business and activities, business people
this market have understood and implemented Islamic principles or values based on the
Qur'an and Hadith. The implementation of Islamic business ethics in this market includes four
aspects: principles, management, marketing / advertising and products / prices. [

Moreover, the previous research conducted by Syaifullah (2014) results that buying and
selling in Islam cannot be separated from the ethics that m@jbe held by all parties in order to
maintain the benefit of all people, which ultimately forms a safe, peaceful and honest market
systenf@nd avoids the persecution system that will harm all parties. Prasetyo's research (2016)
shows that "X" Tour and Travel has implemented Shiddig, Istigamah, Fathanah, Amanah, and
Tabligh in marketing communications. Furthermore, there is a research by Ridlwan, et al
(2017) about the implementation of sharia values in Wonokromo Surabaya traditional market
sellers. From the results of this study, it was concluded that there were sellers who behaved in
deviations from the shari'ah values of trading, including purposely reducing scale, selling goods
that had expired and practicing dishonesty in mentioning the acquisition price of goods by




sellers. Meanwhile, some sellers also not pay zakat, eventhough they know Islam suggest to
pay zakat, to “clean” from forbidden elements in their asset (Fikriyah et al. 2018).

Hisbah concept

In language, the word "Hisbah" comes from the Arabic word hasaba-yuhasibu-hasban-
hisaban-hisbanan- husbanan-hisbatan-hisabat which fifins “wages” and “reward” (Ma'ldf,
1986: 132). Meanwhile, Ibn Manzhur (tt: 305) explains that the word al-Hisbah is derived from
the word al-ihtisab which means “charity” and “avoiding disgraceful deeds” that is
immediately related to “gaining merit” and “effort to doing good things”. Based on etymology,
Mujahidin (2012) cites al-Mawardi's opinion that Hisbah is an “order to carry out good deeds
that have already begun to be abandoned, and preventing evil deeds that have already begun to
appear”. In addition, the Mujahideen also quoted opinion from Ibn Khaldun who stated that
Hisbah was a religious duty to order the truth and forbid the negation. This becomes the
obligations that centered on the problems of the Muslims. Therefore, those who must occupy
such noble positions are someone (state leader or ordinary people) who have the ability to carry
out these tasks and can help this institution work.

Contemporary scholars who explain the concept of Hishah is Muhammad Mubarak.
Halim (2011) cites Mubarak's opinion that Hisbah is administrative oversight carried out by
the government by assigning special employees or officials to supervise moral, religious,
economic or social problems in society. This role will realize justice and goodness based on
the principles of Islamic teachings and traditions that recognized and accepted in all places and
times. Furthermore, according to al-Mawardi in Jaelani (2013: 53), Hisbah has three important
roles: (1) Dealing with charges related to fraud and reduction of measurements or scales; (2)
Dealing with charges related to fraud in commodities and prices, such as selling expired goods;
(3). Handling the charges associated with delaying debt repayment when borrower unable to

pay.

Therefore, the power of Hishah is only limited to supervision in terms of the order to
implement goodness and the prohibition of the existence of munkar (amar ma'ruf nahi
munkar). In this case, ordering the deed in three contexts namely:

1. Ordering deed related to the rights of Allah, for example telling people to carry out
Friday prayers, and punish them if there are problems in organizing Friday prayers.

2. Ordering deed related to human rights, for example, telling people to immediately
pay the debt when they able to pay.

3. Ordering deed related to the shared rights between the God and human rights. For
example, telling parents/guardian to encourage their girls to marry men who have balanced
kufu (comparable), this also applies equally to women who have divorced with their husbands.

METHODS

This type of research is field research. As a practical source, this research was conducted
at the Wonokromo traditional market in Surabaya and other places related to this research.
Wonokromo Surabaya traditional market located on Jalan Wonokromo Jagir Surabaya. This
market is under the management of the Regional Owned Enterprises (BUMD) PD. Pasar Surya
under the City Government of Surabaya. This types of collected data are observational data,
interview data and documentary data.

Research Approach and Data Collection Method

This research is uses qualitative approach, because the data obtained are analyzed by
descriptiv@approach (Moleong, 2009: 3). The paradigm used in this study is a naturalistic
paradigm with a phenomenological approach that emphasizes the nature of social reality and
learns what appears in society. By using this approach, it is expected to be able to interpret and
explain the meaning contained in various Hishah activities in the enforcement of business
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ethics in Traditional Markets Wonokromo §ffabaya (Suprayogo,2010: 100-101). In this study,
researchers collected qualitative data & quantitative data that calculated not with proof of
direction for a prediction, but only for supporting phenomenon of qualitative analysis and the
stability of the final conclusions of the study.

Data Analysis

According to Nasution's opinion (2006: 29), the data analysis in qualitative study is open
ended and inductive. Therefore, with an induetive mindset, the data obtained in this study will
be analyzed descriptively and qualitatively. First, the authors applied content analysis (content
analysis) by analyzing of the data content (messages) of a communication or phenomenon
(Muhadjir, 1990: 76). Content analysis a technique for making objective and systematic
inferences by identifying the specific characteristics of the message or data to be studied Holsti
(1969: 14). Second, researchers will use synthesis analysis, which is an analysis that seeks to
examine as carefully as possible theses developing economic empowerment efforts carried out
by Islamic religious institutions in East Java, to further search for antithesis so that new theses
appear to meet the objectives of this study (Henry Van Laer, 1956: 127).
RESULT AND DISCUSSION
Implementation of Business Ethics in Wonokromo Traditional Market
Mark@Yeller Adherence To Applicable Regulations

Based on the results of interviews conducted to informants, there are differences between

seller explanation with our observation. Overall sellers comply with the agreed rules between
pedadang and PD. Wonokromo Solar Market. This is consistent with the results of interviews
with market sellers "we will definitely be subject to applicable rules, both religious and state
rules". This shows that sellers obey the rules. This opinion is reinforced by the statement of the
Head of the Supervision Unit that no sellers who committed serious violations. "Se far, no
sellers who committed serious violations related to the existing rules." However, the statement
is inversely proportional to observations around the Wonokromo market. Some sellers have
not obeyed the rules, especially regulations related to market cleanliness, including throwing
trash in market area. This phenomenon can be seen in the location of the vegetable market and
the chicken market. The existence of regulations in the market made to ensure the safety and
equality of sellers and buyers. The results of interviews with sellers and supervisors illustrate
that sellers generally comply with passed regulations. However, based on observations around
the Wonokromo market, the phenomenon is the opposite. There are some sellers who break the
rules such as not throwing trash in its place. In addition, the location of chicken market was
found to be incompatible with the process of cutting according to the rules.

Islam upholds a clean and healthy lifestyle. Rasulullah SAW taught his followers about
the procedures for maintaining hygiene and sanitation (environmental cleanliness).
Maintaining sanitation includes maintaining the cleanliness of water sources, public roads,
shelter, house yards, mosques, and markets. Cleanliness in Islam has an important position as
figh of worship in Islam begin with a discussion of thaharah which implies purity and
cleanliness. Cleanliness is the principle of the realization of health; one of the greatest favors
that Allah bestows on humans, as is the authentic hadith, "There are two favors that humans
often neglect (loss) in that is healthy and free time (opportunity)." (Narrated by Al-Bukhari and
Ahmad). To encouraging a clean living, slaughtering methods are also regulated in Islam. The
Islamic Sharia regulates the provisions of killing animals before consumption, namely by
slaughtering. So that the blood in the animal's body can come out until the remaining meat.
However, slaughtering animals must not be careless. In the provisions of the Shari'a, there are
several veins that must cut when animals are slaughtered for halal consumption.




Animal slaughtering is strictly regulated in Islam. The main factor is that terrestrial animals
have blood and must be slaughtered. Slaughtering itself is essentially removing the spirits and
blood of animals. Evidently, there are sea animals whose blood is not punished by lawtful
despite being dead without being slaughtered: "It is from Abdullah bin Umar that the
Messenger of Allah SA said, " It has been permissible for us to have two carcasses, a fish and
a grasshopper'" (HR Ibn Majah, Ahmad and Baihaqi). Dead animal (with exception for fish
and grasshopper) and blood is forbidden and repeated several times in the Qur'an, for example
verse: "Forbidden to you (eating) carcasses, blood, pork, (animal flesh) slaughtered on behalf
of other than Allah .." (QS: Al-Maidah verse 3); ".. And (forbidden) animals that are
suffocated, beaten, fallen, gored, and pounced on by wild animals, except for those you have
slaughtered ...". When the animal has been slaughtered on condition that (1) Hulqum, means
broken or the place where the breath is coming out (2) cutted Mari’ or body part where food
comes out and (3) Wadajain, means or veins on the right and left side of the animal's neck are
cut; then the animal's meat becomes halal, fresh, nutritious and healthy.

Market Seller's Integrity

Furthermore, sellers in the Wonokromo Market have largely practiced Islamic business
ethics. Shari'ah values relating to the ethics of trading in Islam are practised by sellers in daily
trading practices. Among the behavior of sellers to consumers / buyers include the value of
honesty, always providing the best service, not taking too much profits so it does not becomes
usury which is forbidden in trading. It is also applied on sellers behavior towards their fellows
for example, sellers apply Islamic values including not being involved in unfair competition
and maintaining good relations among each other. According to Selim and Farooq (2020),
collaboration between people in business (sellers, Hisbah and government) is able to eliminate
the existing gaps in society and create business success.

This conclusion is supported by the results of interviews with sellers who show an attitude
of integrity including honesty, responsibility, fair, and not deceptive. Sellers are very familiar
with the values of integrity in trading practices. Sellers expressly do not want to cheat because
it can harm others. "I do not want to cheat because religion forbids, I do not want to cheat
because it harms others and that there is karma." The attitude of sellers with integrity is
supported by the statement of the Head of Supervision Unit that there have been no reports
from buyers regarding fraud committed by sellers. "Until now, there has been no report from
buyers that sellers have being cheated, market managers have provided weighing or measuring
devices (providing buyers who need certainty of the truth of goods that have been purchased
at the seller's quantities)”.

This fact is also reinforced by the results of field observations. Researchers buy goods on
the market then weigh them again with scales that have passed the same test results. Based on
interviews with sellers, supervisors and direct observations in the field, it can be concluded that
Wonokromo traditional market sellers have integrity including honesty, responsibility, fair and
not being deceptive. The attitude shown by market sellers is in accordance with Islamic
business ethics as taught by Rasulullah SAW.

According to Amalia (2014), the characteristics of Rasulullah's business are as follows:

1. The main principle in business is honesty. Honesty is the main requirement in businegf)
activities. Rasulullah always teaches honesty in business practice: "It is not justified for a
Muslim to sell a sale that has disgrace, unless he explains his disgrace" (HR. Al-
Quzwani). "Who cheats us, then he is not our group" (H.R. Muslim). Rasulullah always
be honest in business. He forbade sellers from putting rotten goods at the bottom and new
goods at the top of display.

2. Do not comffjt perjury. The Messenger of Allah strongly violated the traffickers to commit
perjury in conducting business transactions. In a narration of Bukhari, the Prophet said,
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"By committing perjury, ?on_\ are indeed sold, but the results are not a blessing." In the
narration of the history of Abu Zar, the Messenger of Allah threatened with a painful
punishment for those who swear falsely in business, and Allah will not care about it later
on the Day of Judgment (H.R §uslim). The practice of perjury in business activities today
is often done, because it can convince buyers. and in turn increase purchasing power or
marketing. However, it must be realized. that although the benefits obtained are abundant,
but the results are not a blessing.

3. The correct measurement, §ffight and scale. In trading, the correct and right scales must take
precedence. Allah said:"Woe to those who cheat, those who, when they receive a measure
from someone else, ask to be fulfilled, and when they measure or weigh for others, they
reduce" (Ag}Qur'an, 83: 112).

4. Not doing ihtikar. Ihtikar is (piling up and storing goods within a certain period, with the
aim that the price will one day go up and huge profits are obtained). Rasulullah strictly
forbids such business behavior.

5. Must not vility other people's business, so people buy to him. The Prophet Muhammad said,
"Let not one of you sell with the intention of vilifving what others sell" (HR. Muttafaq
‘alayhi).

The Role of Hisbah in Traditional Markets
The existence of Hisbah in Traditional Markets

Wonokromo Traditional Market is managed under the Regional Company (PD) of the
Surya Market, so the rules must also follow the PD Surya Market rules. Wonokromo Market
does not recognize [§§# term Hisbah, as stated by Mr. Ketut Suko, as the Head of the
Wonokromo Market Unit, from the highest level to the lowest structural level in the market,
there is no term Hisbah as supervising body. However, even though there is no unit called
Hisbah, the activities related to Hishah already exist, both regarding their roles, duties and
authority. Among these are the monitoring of measurements, the quality of goods, price control,
order control, security, and market cleanliness. All these duties are implemented every day by
market officers under the command and coordination of the Head of the Supervision Unit. In
accordance with observational data collected by researchers and obtained from informants,
there are indeed market officers who always go around to monitor the market activities,
especially those concerning market order and security. The informant also stated that he had
seen supervisors or market officers who carry out their duties. Sellers often did not know that
there were officers who always monitored their activities, so they felt they were never
monitored. This is as said by one of the sellers in Wonokromo Market who stated "I do not
know if there is a market supervisor, what is important is I just sell, pay market retribution, do
not act unlawful ”.

Nevertheless, there are also sellers who aware about the market officers as stated by a
seller: "Market officer just go for a walk while looking our stuff’. There are also those who
consider that market supervisors only work at the office, "Market supervisors work at the office,
not here, the security guard does”. Most of the informants from sellers in the Wonokromo
market stated that market officials had carried out their roles well in order to maintain market
order. This is in accordance with a statement delivered by one of the sellers: "Yes, just watch
here, right here many (sellers) sell their product here (on the terrace), but now it is not allowed.
If anyone selling here, they (will be) driven out (from the market) by officers". Therefore, even
though in term there is no Hishah in Wonokromo Market, there are market officers who play
the role as the role of a Hishah officer (Hasib). They provide oversight of price stability, quality




control of merchandise, oversight of size / measurements / scales and supervision of order,
security and cleanliness of the market.

The duties and roles carried out by these market officers are not different from the role
of a Hisbah officer. Hisbah was an institution that had the authority to enforce amar ma’ruf
nahi munkar, but this authority was very general which covered all aspects of socio-economic
and religious life. Then in its development, Hisbah authority is also including to supervise the
market and the behavior of the community in the market, both sellers and buyers, especially
those related to use correct measurements and scales and overseeing buying and selling to
eliminate fraud. Choudhury (1998) states that there is a need for government policies that
implemented in the market to make the ethical Islamic market that makes social, economic and
God’s divine in a system. Hishbah as a pioneer of justice in the market is very necessary in
channeling government policy to sellers in the market. This is in accordance with the statement
of Ramasamy & Yeung (2016) which states that success in trade is inseparable from the
government's participation in issuing policies that limit or support sales in the community.
Sanusi (2008) emphasized that Hisbah played an important role in controlling malpractice and
one-sided activities carried out in the field.

Wonokromo market officers who conduct surveillance in the Wonokromo market are
special officers who have been appointed by the PD. Surya Market. This confirms again that
in the perspective of Islamic Economics, they are actually Hisbah officers. This is in
accordance with the definition of Hisbah explained by Muhammad Mubarok in Halim (2011),
that Hisbah has administrative role that assigned by the government to supervise morality,
religion, economics, precisely to realize justice and virtues based on Islamic principles and
law and community traditions.

Supervision of Hisbah Officers in Traditional Markets
Monitoring for Price Stability
One of market officer tasks is maintaining price stability, especially the price of basic
needs. According to information from the Head of Supervision Unit and the observers data,
price monitoring at the Wonokromo market conducted in a daily basis by:

1) Monitoring by looking around to the market area. Every day, there are market officers
who go around the market to check market price, especially the prices of staple goods. Besides
communication with sellers, officers also communicate with buyers randomly. The material of
communication is about the prevailing market prices on that day.

2) “TV Pasar” or Market TV. In order to maintain price stability and provide price
information and education to the public, PD Pasar Surya through the Wonokromo Market
office provides services in the form of “TV Pasar”. Every day, sellers and buyers in the
Wonokromo market can see the development of commodity prices that are traded in the market,
especially the prices of basic necessities in various markets in Surabaya through a program
aired by “TV Pasar”. Related to this program, the Head of the Wonokromo Market Unit gave
an explanation, that with the “TV Pasar”, visitors to the Wonokromo market could find out the
commodities sold and their prices, so that the public was interested in buying. In addition, “TV
Pasar” is functioning as a benchmark for commodity prices, so that if there is a high price offer
from the seller, the buyer can make an appropriate price quote, as shown on “TV Pasar”.

3) Price Report to the Ministry of Industry and Trade. As mentioned above, there are officers
who always go around every day to check commodity prices. The checking results are then
reported to Disperindag (Department of Industry and Trade) both Surabaya City and East Java
Province. Furthermore, after being reviewed by Disperindag, the price of the commodity is
disseminated to the wider community through the mass media and the official website of
Disperindag. The recording and reporting task done by the officer is based on Daud's (2017)
research which states that the reporting or findings of the council are very important and
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contributes significantly to the government in determining the actions and policies issued. After
seeing the results of the research, it can be understood that in general supervision carried out
by market officers (Hisbah officers) was practiced directly, by visiting into market area.
Nevertheless, there is also indirect supervision by conducting counseling or coaching,
providing leaflets about rules or appeals, through market television media and the provision of
measuring, weighing and measuring tools that are intended for buyers who are dissatisfied with
measuring instruments, weigh and measurement that applied by seller.

Monitoring activities for price stability that carried out by market officers on a
macroeconomic basis are very important. It is because price stability, especially prices for basic
necessities, can encourage the level of household consumption to grow optimally based on
existing potential. In addition, price stability is a prerequisite for sustainable economic growth
and people's welfare improvement. Ahmed et al (2018) explain that creating price stability
through sharia mechanism is very important to overcome price problems in the community. In
the perspective of Islamic economics, price stability is also becomes particular concern. Idris
(2018) explains that Islam teaches the perfection of marl@ mechanisms which are natural
phenomena. The perfection of market mechanisms results fair prices, both for sellers and for
buyers. If the market mechanism is disrupted, even fair prices will not be reached. Fair prices
will encourage market participants to cofipete perfectly in accordance with market
mechanisms. Therefore, the Islamic economic system strongly encourages the concept of a fair,
transparent and appropriate market price mechanism.

The concept of price in Islam refers to the hadith narrated by Abud Dawud from
Friends of Anas bin Malik: _ )
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People say: "O Messenger of Allah, prices have gone up, then set a price for us". Then
Rosulullah SAW said, "Verily, Allah has set prices, narrowed, and expanded, and I hope to
meet with Allah while one of you does not sue me because of tyranny which results in bloodshed
and property." (Narrated by Abu Dawud). a

In this hadith, the Messenger of Allah did not determine the price. This shows that the
price provisions should be left to the natural market mechanism. Rasulullah refused to set the
price and said that the price in the market must not be determined, because Allah was the one
who determined it. The words of the Prophet contain the understanding that the market price
is in accordance with the will of Allah SWT- sunnatullah or based on the law of supply and
demand, as the Islamic economic theory of prices.
Quality Control for Goods

In order to maintain the quality or quality of merchandise, Wonokromo market officers
also conduct quality control of goods traded in the Wonokromo Market. Supervision is carried
out by checking directly the goods beingraded, both in whole or randomly. In addition,
counseling or guidance to sellers is also carried out in order to maintain the quality of their
merchandise. For example, the Wonoromo Market has collaborated with Bidang Peternakan
Dinas Ketahanan Pangan Kota Surabaya (Animal Husbandry Department of the Food
Security Department of Surabaya City) to provide guidance on the Islamic slaughtering method
for meat sellers in the Wonokromo Market. In addition, the Wonokromo Market is routinely
collaborates with other agencies to maintain the quality of goods such as collaboraring with
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Food, Drug and Cosmetics Agency (BPOM) to check the feasibility of goods, especially food
and beverages sold at Wonokromo Market.

Supervision that carried out by Wonokromo market officers to the goods quality is an
excellent effort to improve and maintain consumer confidence. Consumer satisfaction is
important in order to maintain the sustainability of a trading business. According to Krisdianti
(2019), customer satisfaction is not easy to build, but requiff§s a long process, one of which is
providing quality services and products to consumers. The Ministry of Trade of the Republic
of Indonesia emphasizes that consumer protection provided to the public should be preventive
such as protection before consumers suffer losses due to consuming goods and / or services.
Therefore, supervision is implemented in two stages: (1) before the gqfjds circulate in the
market (pre-market stage) and (2) after the goods circulate in the market (Ministry of Trade of
the Republic of Indonesia, 2015: ii).

In the perspective of Islamic Economics, giving satisfaction to customers is the same as
fiaking them happy with the transactions that have been made. As taught by Allah in the Qur'an
al-Nisa verse 29:

A B 5 i el 5 e § 48 88 o S il s 280 3206 S T80 gl g
Lon ) s (8 &)

“0 you who believe, do not eat your neighbor's property in a false way, except in the
way of trade that applies with equal conscience between you. And do not kill yourself; surely
Allah is the Most Merciful to you”.

Al-Maraghy (2010, V; 16) interpreted the above verse by explaining that a person must
not trade in vanity or in a way that can harm others, including trade that contains elements of
fraud, lies, usury and tyranny. Likewise, Islam also prohibited from spending property for
something that is forbidden by Allah SWT and spending property excessively or wastefully. In
the perspective of Islamic economics, maintaining the goods quality is maintaining halal goods,
because halal and haram is a matter of principle in Islam. According to Anwar (2018), halal
and haram enter the category of principle problems because there are so many verses of the
Qur'an or hadith that govern and order to consume halal. Likewise, many verses of the Qur'an
or hadith that proffjit us from consuming illicit products.

Among the verses of the Al Qur’an that @immand the consumption of halal products are:
"O people, eat halal better than that which is on the earth, and do not follow the steps of
shaitan; for ind@ shaitan is the real enemy to you "(QS. al-Bagarah [2]: 168). Likewise the
word of Allah, "O you who believe, eat what is good than what we have alloweg@gou" (QS. Al-
Bagarah [2]: 172). Besides that, "And eat halal food again which is good from what Allah has
provided for you, and fear Allah whom you believe in Him" (QS. Al-Ma'idah [5]: 88).

Meanwhile, the verses of the Al Qur’an prohibit the consumption of illicit products: "O
you who believe, truly (drink) khamar, gamble, (sacrifice for) idols, draw lots of fate with
arrows, is a heinous act including shaitan. So stay away from these deeds so that you get good
luck "(Surah Al-Ma'idah [5]: 90). There is also the word of Allah: "Forbidden to you (eat)
carcasses, blood, pork, (animal flesh) slaughtered on behalf of other than Allah, who choked,
who was hit, who fell, who was horned, and who was pounced on by wild animals, except for
those who had time to you slaughter it, and (it is forbidden for you) which is slaughtered fgE}
graven. And (also forbidden) to draw fate with arrows, (drawing fate with arrows) is
wickedness. On this day the disbelievers are desperate to (defeat) your religion, therefore do
not fear them and fear Me. On this day 1 have perfected for you your religion, and 1 have done
enough for you in my faith, and for the pleasure of fm, it has become a religion for you. So
whoever is compelled to starve accidentally sins, surely Allah is Forgiving, Most Merciful
"(Surah al-Ma'idah: 5): 3.
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From the understanding of these verses, halal food is good food that is allowed to eat
according to Islamic teachings based on Al-Qur'an and hadith. Ibn Kathir (2000, VI: 415)
defines halal as something that is good and beneficial for the body and religion, §hile
something that is forbidden by Allah is something that is bad and and dangerous {§ the body
and religion. Marzuki (2014) defines halal food as food that permissible to eat in Islam based
on the Qur'an and hadith. Ismaeel and Katharina (2012) added that the diversity of halal
business in foreign countries requires regulations and certifications based on local custom to
find compliance and mechanisms to assist the community in selecting and sorting products.

Control to Scales and Measurement of Goods

Market officer also supervise he appropriateness of the scales and measurements used by
sellers in the Wonokromo market. According to Hakin and Razak's research (2018) which
explains that good business does not only fulfill legal compliance with products, but also legal
compliance in implementing business operations. Supervision is usually done in the
Wonokromo market by plunging directly into the field to re-measure or use UTTP (Ukur,
Takar, Timbang dan Perlengkapannya/(Measuring, Scaling, Weighting, and Equipment)). In
addition, officers also provide guidance or counseling related to the use of scales and
measurements in accordance with existing regulations. This was also recognized by one of the
Wonokromo market sellers, that there were always officers who inspected the weighing and
measuring tools he used, at least once a year. As told by Mrs. Indah, a grocer in the Wonokromo
market; “Usually, there are officers who check the weighting devices, once in several months”.

In addition, Wonokromo market officers also provide measurements and scales based on
the rules to be provided for buyers who are in doubt about the size or scales used by the sellers.
However, according to information from the Head of the Supervision Unit, ere have not been
parties involved in dispute related to the scaling, measuring or weighting goods, both from the
buyer and the seller. According to Al-Ghamdi et al. (2007), the creation of consumer
conduciveness over consumer dispute complaints against a business can be created by the
active role of protection agents or Hisbah. Strong (1997) revealed that consumers also tend to
prefer sellers who apply the principles of fairness in trading. In addition, El-Rehim and
Mohamed (2009) revealed that the value of honesty in business also tends to be more important
for success.

The next object of surveillance implemented by Wonokromo Market officers is the
accuracy of measuring, scaling and weighting tools tHE} used by sellers in the Wonokromo
market. Supervision conducted by the market officer is based on Regulation of the Minister of
Trade, Number: 26 / M-DAG / PER / 5/2017 about Legal Metrology Oversight. In Article 3, it
is explained that the supervision of UTTP is carried out to ensure the use of UTTP based on
the provisions: the correct measurements, weighting and scaling; and the presence of a
statement or a written statement replacing the legal mark and cancel sign. Supervision of
weighting equipment conducted by market officer at the place of sellers is also based on
Minister of Trade Regulation. As stated in article 8, supervision is carried out on UTTP in the
business place; a place to determine the size, scale for public use; place to deliver goods; or
place to determine fees or wages based on size or scales. In the perspective of Islamic
economics, honesty in the scale is emphasized.

On the contrary, Islam strongly condemns people who cheat in a scale or measure. As
the word of Allah SWT surah al-Shu'aro 181:

el (e 15545 Y5 ORI A3
"Complete the measure and do not include those who harm"
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Ibn Kathir (2000, X: 367) interpreted the verse by stating that Allah ordered humans to
improve the measurements or scales when measuring or weighing things for others, just as He
also hoped for perfect scales when getting a part of another person. Do not let someone just
expect a perfect scale or measure from someone else, while he does not want to perfect the
scale or measure for someone else.There is also the Word of Allah in Surat al-Muttaffifin verses
1-6: 20
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"It's a big accident for people who cheat. (i.e.) people who when they receive doses from
others thegisk to be fulfilled. And if they measure or weigh for others, they reduce. These

people do not think that they will actually be resurrected. One big day. (ie) the day (when) man
stands before the Lord of hosts”

Al-Zuhaily (2011, XV: 484) interpreted that the above verse by explaining that people
who commit fraud in scales or measure will get a very painful torture from Allah SWT,
although the cheating practice in small level. They will later be raised on the Day of
Resurrection by Allah SWT, and will be held accountable for the fraudulent scales or
measurements that they have done in the world. The above verse also illustrates how severe
the threat is given to people who cheat on the scales and measurements, because they have
betrayed in carrying out the mandate and taking the rights of others. According to Tadajewski
(2015) a business that is run without regard to ethics towards fellow human beings and ignores
the trust of consumers will result in the destruction of the business itself.

Control of Order, Safety and Cleanliness of the Market

Market order, security and cleanliness are important things to be considered by traditional
market managers including the manager of the Wonokromo traditional market. They always
try to improve the quality by structuring the market and evaluating it, both in terms of
infrastructure / facilities and product quality improvement. The preventive and participatory
actions that have been carried out by the Wonokromo market manager have always been to
maintain market order, security and cleanliness. They have special officers to handle it.
Security officers always go around the Wonokromo market to maintain order and security.
When sellers disobeyed the rules, the security officer gives a warning. For example, when
sellers sell their product in inapropriate places, the clerk immediately warns him. This is
according to the results of observations of researchers and the recognition of one Wonokromo
market seller who stated "every day, there is a security guard who go around the market, watch
out for unproper negotiation (between seller and buyer)".

Likewise with cleaning officers at Wonokromo Market, they always go around to
maintain the cleanliness of the market. In addition, in order to maintain market hygiene, trash
bins are also placed in certain places. This makes it easier for sellers and buyers to dispose of
trash in its place, so that market cleanliness can be maintained. As far as the researchers
observed, the cleanliness in the traditional market was quite well maintained, except in the stall
area where wet goods are sold, such as the area for selling meat, fresh fish, and so on. There is
another area that is difficult to maintain cleanliness such as the chicken slaughtering area. In
that place, chicken blood and droppings were scattered everywhere. It was acknowledged by
the Head of the Wonokromo Market that indeed one of the cleanliness problems was in the
chicken slaughtering area, but every day the area was still cleaned.

The next object of supervision carried out by Wonokromo market officials is related to
order, security and market cleanliness. All of this is done in order to provide comfort to all
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parties related to the market, both sellers and buyers or other visitors. Syafe'i's research results
(2013) show that market safety and comfort has a positive and significant influence on people's
interest to shop in these markets. Hasan (2016) also explained that business activities must be
committed in maintaining ethics to the environment or in the sense of being aware of
obligations to the environment as the impact of business activities. In line with research
conducted by Malar (2008) which states that companies or business people are very important
to understand that the earth to be explored but not exploited, because the impact will affect not
only for business people, but also for the surrounding community.

In addition, market cleanliness is also an important thing to always concerned by seller.
A clean market will also add to the comfort of the community, both sellers and market visitors.
So that traditional market hygieneffjd sanitation is also very necessary to realize food security
in the market @hin. There is also another hadith narrated by Imam Baihaqi, the Messenger of
Allah said: "Islam is a religion (religion) that is clean /| holy, so you should maintain
cleanliness. Surely you will not enter heaven, except for those who are holy ".

Furthermore, in an Islamic perspective, security is an important thing to consider. As the
first request of the Prophet Ibrahim when in Mecca is to ask for security, as the word of Allah
in Surat al-Baqarah verse 126
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"And (remember), when Ibrahim prayed:" O my Lord, make this country a safe, secure country,
and give sustenance from fruits to the inhabitants who believe among themselves to God and
the day after. Allah said: "And to I who give disbelief a temporary pleasure, then I forced him
to undergo the punishment of hell and that's the worst place to return .

In the above verse, explicitly, the Prophet Ibrahim prioritized the request for domestic
security rather than the request for fortune. Because after all, a person will not be able to enjoy
the delicious food, drinks or other fortune if he is always plagued with fear and worry in his
life.

CONCLUSION

Traditional market sellers' understanding of business ethics is very diverse. That
understanding underlies the sellers in behaving based on sharia values in trading. Some sellers
do not know theoretically about business ethics but they already implemented the sharia value
learned from religious teachings by their parents. Nevertheless, there are also sellers who know
sharia values but do not implement them in daily trading practices. From the results of the study
it was found that the work of Hishah in the Wonokromo market has been going well despite
some shortcomings. Hisbah has fulfil their authority in supervising Wonokromo market
includes; price, size / scale and quality of goods.

Based on the conclusions above, it can be suggested that the awareness sellers in
traditional markets about business ethics should be improved in trade by conducting
collaboration between MUI and Disperindag (Deparment of Industry and Trade). The
cooperation can be in the form of routine socialization to sellers by inviting them at mosques
around the market. Socialization can also be carried out through banner media which contain
writings or invitations to trade according to sharia principles.
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